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Abstract

This research aims to evaluate the economic impacts of tourism at Koh Phithak local
community, and proposes the tourism development process in appropriate amount in order to
conform to the Koh Phithak community context. This research employs Participatory Action
Research (PAR)as a research method, which consists of workshops, 36 interview forms, and 400
questionnaires for tourist. The data was examined by descriptive analysis and statistic regression
analysis, and had content validity checked under Cronbach's alpha coefficient test. The results
show that the community’s tourism circumstances have economic expansion. Tourists are totally
satisfied in high level (X = 3.94), especially in hospitality and service (X = 4.18). Meanwhile, the
community’s impact of investment and subsistence is positive (X = 0.54), which people in
community realize that they have moderately business profit (X = 3.06), current expenses
(58.17%), savings (X = 1.03), and better family relations (X = 1.14). On the other hand, negative
impact is found, which consists of land owner exchange (X = -.43), price competition (X = -.06), and
debt (x = 0.03).

The results from simple regression analysis of economy can be written in forecasting
equation that: happiness in community is 4.016 + (0.977) profit + (0.744) savings + (- 0.967) debt.
This equation shows that there are both positive and negative effects in community-based tourism
at Koh Phithak. Therefore, the tourism development process should be composed of serious
effect tendency tracking and value-added creation of community-based tourism location for
competitive potential increase. Inclusively, the measure of management should be specified in
order to decrease confliction and price war, for instance break- even determination, tourist
expansion in appropriate homestay, and the creation of cooperative mechanisms between

homestay’s owners in meals preparation for large number of tourists.

Keyword: Community-based tourism, Economic Impact, Koh Phithak
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6
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v P
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S 18. Uunn3uvzia Touaind (BAN PAK RIM-TALAY HOMESTAY)
E E yiufisuieansisue e gt 5
] i 1 = 19. Ry lenaine (KO PHITHAK HOMESTAY)
5 wasEan 20. Yuusiuy Toaint (BAN MAE-NOM HOMESTAY)
E (5 45 e 21. Gounun Touaing (RUAN TUNG-GAY HOMESTAY)
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#n37 500 UM, 11%

11N 2,501u Ty, 17%

Y9I 2,001 - 2,500 U™, 2%—\\

¥ 1,501 — 2,000 U, 14%"

S¥1I9 1,001 = 1,500 U, 70//

A9 3 unuINNaukanITIeIevesinviosneIn e lugay

/

SE9I79 500 — 1,000 UM, 49%

1.4 HAN5IVYAMUNIND IIVBINVIBWNYI ULEUBIUATITIN 3

M15197 3 wansteyaladesuaruianalavesinvieaiies

(n=400)
$19N15AUNIND 1R X SD. wlana
1. viadunw/enudusssurivesunasiondion 414 67 171
2. gﬂLLUUmﬁﬂssﬂauﬁﬁmsumsﬁaaLﬁmluﬁyuﬁ 3.88 70 4N
3. M33NIANTNLINE DLLRE B TIEN 3.88 .82 un
4. Snuiiviesiteluitud 3.81 73 1N
5. ngAnssvestinviouieIngudu 3.72 66 3N
6. Mslimnuy/muuzianauiiiisasiiives 4.05 73 wn
Uhuiinlavandluguyy
7. Anuildsende emde vl 4.16 66 wn
8. ManwanuUaeadountnvienilsvesyuy 4.00 71 3N
9. Anduseileulnesiy 3.95 66 1N
10. Asreadenelunasioniion 3.72 72 1N
11. ussenmelesvuzieuiivy/Ussnauianssy 3.94 .69 4n
12. i nanedinn/e1ms/Se 3.99 66 11N
13. AVLBINevesEBIBANE AN 3.92 .68 dn
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$18N15AMUNIND 1R X SD. ulawna
14. nms@pusunaznslwusnisiaesau 4.18 65 1N
15. arwasmInlunsiuan s unasvieiien 4.05 69 N
16. AINAEINAETBNINTTISEAN 3.63 12 4n
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Fhlusmamesdves Kotler (2012) wng ¥ s snaue il unnt uesdsaligndnAaer A nfiaelannt ualy
$e waAraresindniseAudlnomsndariusnss wiomsuende Suma geyn uastilsm 2iiwsne (2556)
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(n=36)
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1. szuuli/enliin 0.34 1.05 Urunang
2. ussUvuIma/mtuse 0.08 99 Uunana
3. msldusgloviannineinssiuiuluyusy 0.36 86 6N

6. msveiuiitiuin Goduduieuiuoonuen  -0.19 1.03 Urunang

N/ ey

Usznsuely/dnasuainaeuen

5. fUsEnaunIsAguen 0.03 61 Uunan
6. WewgwWunaY 0.18 57 Uunan
7. USHIUANAT 0.06 .60 Urunang
8.  mawdsufleffuanyuvuguienu -0.42 96 GR
auduusaelunsaunsy/dny

9. msdedugiu (4 een) 0.86 76 o
10, Anuduiuslunsounsy 1.14 83 o
1. mnuduiudiuyanaduludany 0.97 89 1o
12, wansEMuINMTVisadivalag sy 0.54 48 Uunang
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M13197 5 52AUNSTUSVRIUTE YU URONAN TENUAULATYERAYHTWNEAYINY

(n=36)
N135UINANTENUAULATYFNR X S.D. wlana

1 9IPFUAAZUINIS 0.51 92 Uunans

2. Tela 1.08 81 tioy

3. 918397 0.22 83 Uunag

4. wilAu 0.03 85 Uunans

5. uesy 1.03 74 o

6.  m3vnassneliueysneninegins 0.64 96 Uunag

7. MIWUtunesIAveIrItiuY -0.06 1.07 g9
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fauUs9asy Beta t Sig.
1.mls 0.977 4.307 0.000
2. 3uoou 0.744 2.258 0.035
3. WA -0.967 -2.244 0.036
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