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Abstract

Areas in the south around the gulf of Thailand are prominent with tourism resources
as they are rich in not only beautiful natural resources but also ancient cultures, traditions
and festivals. The prominent aspects are varied in each province that they become the
provincial identity. Indeed, such identities reflecting tourism identities attract travelers and
play an important factor in deciding to visit those places. Thus, this paper is aimed to survey
the tourism identities of areas around the Gulf of Thailand being perceived by international
travellers through employing the projective techniques to measure the ideas of 100

international travellers.

A coincidental method along with 20 tourism pictures was employed to enquire
travellers and obtain the image perceptions. Thematic analysis was also employed for this
research in order to show the overall physical prominent images of the area. It is found that
the outstanding aspects of the place are local cultures and rich natural tourism resource
together with other varieties. The emotional or sensuous perceptions include relaxation,

worthiness and happiness.

Keywords: tourism identity, areas in the south around the Gulf of Thailand, projective

technique
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