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Abstract

This research aims to 1) study successful forms of service innovation in the golf
course Nikanti Golf Club 2) study the value added of services delivered to our customers for
the Nikanti Golf Club and 3) development of value added creating for service and innovative
service development of the golf course for the Nikanti Golf Club, Muang District, Nakhon
Pathom Province. This research article was a qualitative research used non-participant
observation methods. The Structured Interview Schedule Interview was used to collected
data. Content Validity was used to validation the measurement and Triangulation for data
validation. Key informants were 4 executive level employees, 1 employee, and 1 customer.

The research found that styles of service innovation in golf course comprise of
5 parts; 1) Differences in service 2) Technology 3) Facilities 4) Modernization and
5) Development of personal skills in services and service innovation to create value added in
services are Psychological Value and Economic Value. The value that customers receive will
create confidence for customers in choosing to use the service. Receiving interest from
customers and being accepted will help generate sales and also help increase profits
as well as gain more market share. The customer satisfaction is important, development in
advanced technologies and facilities therefore it is a way to value added to services and
developed service innovations, especially understanding the needs of customers because it
helps to support the development of services to maximize the benefits for customers. The
brand helps consumers recognize the services that are designed to win the hearts of

consumers who are the target group forever.

Keywords: Service Innovation, Golf Course, Nakhon Pathom, Value Added
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