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Abstract

The study aimed explores the relationship between factors and the purchasing
decision behaviors to propose the model influencing European tourists’ purchasing. This was
a mixed-method study. The samples were 400 pairs of European honeymoon tourists,
entrepreneurs and related personnel. The instruments for data elicitation included a
questionnaire and an interview. Statistics in this study were percent, means and standard
deviation, one-way ANOVA and multiple regressions.

The results revealed these findings. The tourists were satisfied with all 7 P’s of
marketing mix at a high level (namely product/service, physical environment, personnel,
service process, place/distribution, price/other expenses, and marketing promotion). This was
consistent with the questionnaire indicating that natural beauty, Thai food and quality of
service are the strengths of tourism.  Entrepreneurs should promote the values of
honeymoon tourism more. Factors influencing on purchasing included periods of time,
selection of packages and travel agency. The promoting model should include these factors:
product/service, price/other expenses, place/distribution, marketing promotion, service

process and activities.

Keywords: Honeymoon, Honeymoon Package, European Tourists
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