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Abstract

The purposes of this study were 1) to study using information and communication
technology (ICT) of cosmetic entrepreneurs and 2) to compare using ICT which classified to
the personal factors. The respondents of this research were 200 cosmetic entrepreneurs in
Songkhla province. The data were collected by using a questionnaire with two-stage
sampling. The first stage in the sampling process was quota sampling and the second stage
was accidental sampling. Statistics used in data analysis were frequency, percentage, mean,
standard deviation, independent sample t-test, one way ANOVA and pairwise comparison by
Fisher’s Least Significant Difference (LSD) or Dunnett’s T3.

The results found that ICT usages of cosmetic entrepreneurs in Songkhla province
were at a low level. The most used ICT was social media and the least used ICT was e-mail.
The results of hypotheses testing were as follows: 1) entrepreneurs with different gender
and location had statistical difference in website and social media usage 2) entrepreneurs
with different the monthly income had statistical difference in e-mail usage 3) entrepreneurs
with different the experience of using ICT had statistical difference in SMS, e-mail, website,
and social media usage and 4) entrepreneurs with different age, status, education, and

experience of selling cosmetic had no statistical difference in the using ICT.
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