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Abstract

The objective of this research are study about 1) the meant of the 5 stars hotel in Thai
working female tourists in the middle areas of Thailand 2) the decision to a 5 stars hotel of Thai
working female tourists in the middle areas of Thailand and 3) the Marketing mix of the 5 stars
hotels in demands of Thai working female tourists in the middle areas of Thailand. This research
was quality research by case study approach. The data were collected through in-depth interview.
The informants were 8 Thai working female tourists in the middle areas of Thailand. The result
in the most informant mind was 5 stars hotel include about luxury quality that equal to the
international level fully facilities, great security system. 2) In decisions procedure founded that
2.1) the Thai working female tourists in the middle areas of Thailand decided to stay in 5 stars
hotel that respond need in every function. 2.2) Searched the information from the internet
because of fastness and received the information completely 2.3) Gave the importance of the
former guest for decisions in chose serviced 2.4) Considered by distanced between tourist
attraction that able to travel conveniently 2.5) After purchased behavior will result in a return to
the again next period because of the impression in last serviced and 3) marketing mix component
that affect to choose 5 stars hotel founded that the Thai working female tourists gave the
importance to the fame, promotion and serviced from the hotel.

Keyword: Five Stars Hotel, Working Female, Buying Decisions Process
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