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Abstract

The objectives of this research were 1.) to study causal relationship affecting to the
purchase decision making on online shopping of undergraduate students of Burapha university
2.) to examine validity of causal relationship model affecting to the purchase decision making on
online shopping of undergraduate students of Burapha University 3.) to examine invariance of
casual relationship model affecting to the purchase decision making on online shopping of
undergraduate students of Burapha University. This was a survey research. The sample was
framed to include 400 undergraduate students (200 males and 200 females) of Burapha
University by stratified random sampling method. The data were analyzed by Frequency
distribution, Percentage, Mean, Standard Deviation, Correlation Analysis, and Structural
Equation Model Analysis with Mplus.

The results revealed that the casual relationship had no effect toward the purchase
decision making on online shopping but the participation with direct effect situations toward the
perception of any risks and the participation with indirect effect situations toward the decision
making through the perceived risk and trust. The perceived risk had indirect effect toward the
purchase decision making on online shopping. The examining validity model indicated that the
model had the casual consistency in multi-group affected to the purchase decision making on
online shopping. The examination of invariance of casual relationship model affecting to the
purchase decision making on online shopping revealed the variance between genders.

Keywords: Decision making, purchasing goods from shop online, undergraduate students
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